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WELCOME TO  
ISSUE TWO OF THE  
MEDIUM MAGAZINE



In the process of producing this issue of The Medium Maga-
zine, my team and I went through hundreds of topics. We 
wanted to make it entertaining and informative. Every page 
represents us and our take on issues we’re all dealing with 
right now. Whether it’s trying to develop your own personal 
style, considering being your own boss, trying to get in shape, 
or being confident—we’ve got you covered.

What I love about this magazine is that it gives people a 
chance to be creative and try new things. I love experimenting 
with different jobs and learning from experiences outside the 
lecture hall.  Being the Editor-in-Chief, creatively directing 
the magazine, styling looks for our fashion piece, and inter-
viewing Jian Ghomeshi (who knows a thing or two about do-
ing what you love) has given me more motivation to pursue 
a career I’m passionate about. We want everyone who reads 
the magazine to think about how they can learn from new 
experiences. Whether it’s taking a trip abroad, living on your 
own for the first time, or infusing social media into your life, 
there is no experience that you can’t learn from, so take it—
and run with it.

There’s one thing I’ve learned from my years of working 
in a competitive entertainment industry: what makes people 
successful is working hard, yes, but more importantly, put-
ting their heart into what they do. There’s a saying I live by: 
“If you can’t put your heart into it, take yourself out of it.” 
That’s exactly how we looked at the magazine, and here it is. 
Heart and all.

Enjoy the issue.
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A great way to 
build your Twit-
ter confidence is 
to follow your 
friends and reply 
to their tweets as 
practice, before 
you head out 
into the realm of 

the celebrity. That’s right—you 
can know what Justin Bieber is 
doing 24/7, including how his 
mom cancelled his cellphone 

plan. Where else are you going to find this 
kind of juicy info? Many celebs tend to limit 
their Twitter activity to career promotions, 
while some simply leave the tweeting up to 
their management, but a large chunk of them 
actually have hilarious and interesting things 
to say, and even take the time to tweet back to 
your question or comment, or at the very least 
retweet your tweet.

Are you getting confused yet? A retweet is 
exactly what it sounds like: if you come across 
a tweet that you just have to share with the 
rest of the world, you can click the “retweet” 
button and the tweet will appear on your fol-
lowers’ timelines, even if they aren’t following 
the person you retweeted. A timeline is like 
your news feed on Facebook—I apologize if 
you don’t have Facebook and thus don’t know 
what we are talking about here, but if this is 
the case you’re really living in the Stone Age 
and you need to get out—where all of your 
tweets and your followers’ tweets exist in har-
mony, as well as all the tweets of the people 
you are following (remember, you can have 
access to someone’s tweets even if they aren’t 
following you as long as their tweets aren’t 
protected. To make your own account private, 
simply go to Settings and select “protect my 
tweets”. It doesn’t matter if these people don’t 
know you; in fact, many of them won’t (how 
many celebrity friendships have you made 
recently?). But the whole point of Twitter is 
to build your network with people around 
your city and the world, so that you can be 
instantly connected to what interests you, 
even if you’re a continent away. Large-scale 
news corporations like CNN, CEOs like Steve 
Jobs, and acclaimed newspapers like The New 
York Times are just a fraction of the presence 
on Twitter, and following such news sources 

and individuals is a very easy way to stay con-
nected to what is going on in the world if you 
don’t have time to sit down and read a good, 
old-fashioned newspaper.

Even if you are just interested in what other 
people have to say on a topic, you can search 
a keyword and it will pull up any tweets 
mentioning that word. People include in their 
tweets what is called a hash tag, which is just # 
and the buzzword. Hash tags are useful if you 
want to sum up your tweet; for example, if 
you write “My cat ripped my homework into 
1000 pieces and then I missed the bus”, that 
likely won’t come up in a search. But it will 
if you add #FML to the end, and it also gives 
your tweet a nice finishing touch. If a word 
or topic becomes really popular, it becomes a 
trending topic, and this simply means that the 
topic is one of the most discussed on Twitter 
at that particular moment.

These are just a few of the many things to 
be learned about Twitter, but hopefully this 
basic introduction has equipped you with the 
knowledge to make your voice heard, well 
within the realm of 140 characters.

ALL THE KIDS ArE PLAYING IT - FOUr-
SqUArE
Foursquare is a location-based networking 
application that lets its users “check in” when 
they visit a particular location, for which you 
then receive points. Just to clarify, this is a 
cellphone-based service, so unfortunately you 
can’t take over the social media world behind 
your laptop in this case.

Based on your location, your phone pulls 
in all of your surrounding venues and loca-
tions as well as their distances from you, and 
you can check in at one location per day. Ev-
ery time you revisit the same location, you 
move closer to becoming the “mayor” of that 
location, until someone else with more visits 
comes along and steals your title. Based on 
how frequently you check in at various loca-
tions, you are rewarded with badges based on 
your accomplishments, including “Crunked” 
for when you hit up more than four locations 
in one night, “Jetsetter” if your travels take 
you to five different airports, or “I’m on a 
boat!” for when you check in on the high seas.

Checking into these locations is not solely 
to become a fictional mayor, but you can also 
add “tips” to that venue in order to alert oth-

ers of a good restaurant you went to, or a chic boutique you found 
downtown. Many companies are now jumping on the Foursquare 
bandwagon, such as The Wall Street Journal, Zagat, and Bravo, pro-
viding links to connect to the application, as well as tips, badges, and 
promotions about their products and services. In October 2010, an as-
tronaut unlocked the “NASA Explorer” badge when he checked in at 
the International Space Station, so you can literally use this service any-
where in the world—and beyond.

THE bLOGGING COMMUNITY IS YOUr NEW  
NEIGHbOUrHOOD — TUMbLr
If you know how to make and maintain a successful blog, you 
are well on your way to becoming social media royalty. Most 
of us need a little push to get there though, and Tumblr 
makes it incredibly simple to make your mark in the 
blogging world.

The first step is to select the design template 
for your blog. There are hundreds of styles to 
choose from (though many of the nicer ones 
are premium, and you have to shell out some 
cash to use them) so you will likely be able to 
find a look that reflects your personal style. How-
ever, Tumblr also allows you to create your own cus-
tom HTML themes, so if you have some knowledge 
of cascading style sheets (CSS) and XML 

documents, that’s another more hands-on option to creating a unique 
blog interface. But getting back to the basics, you can adjust the colours 
and banner images on pre-programmed themes to create a more per-
sonal touch. You can then post text, links, audio, and video files, and 
even link the latter directly from YouTube. One fantastic feature of add-
ing photos is that you can create a photoset, in which all of your photos 
appear in a slideshow format. This is perfect for vacation photos, for 
example, as it looks a lot more organized than posting 100 individual 
photos one after another.

Just like Twitter, you can “follow” other users and get their posts 
delivered to your dashboard—again, like a news feed or home page—
and you can reblog a particular entry that you’d like to share with your 

followers. Similarly, you can search the community or “directory” 
for different areas of interest, including art, sports, photog-

raphy, and many others, with hundreds of interesting 
blogs listed in each category. Tumblr is also perhaps 
one of the few self-regulating social media sites, as 
you can have your posts automatically published 
through a queue; you select how many times a day 
and between which times you would like a post to 
be published, that way your blog stays consistent 

even if you are not able to manually post something 
yourself.

Tumblr is getting a lot of buzz and is slowly gain-
ing on social media giants Facebook and Twitter, so if 

you’ve got Tumblr under your belt, you’ve sig-
nificantly raised your social networking 

value, my friend.
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HOW TO bE A 
SOCIAL MEDIA 
SENSATION

NIVES HAjDIN

Have you got a lot to say? Do you crave a 
strong online presence? But are you a com-
plete noob when it comes to social network-
ing? There are a lot of different social media 
sites out there, and while they seem to be only 
growing in popularity, they can be intimidat-
ing if you have no idea what you’re doing. But 
with this how-to guide, you’ll not only have 
the tools to make your mark in the online 
community, you might even become a trend-
ing topic (more on that later!).

WELL, ArEN’T YOU TWEET? — TWITTEr
With almost 200 million user accounts since 
2006, Twitter has definitely cemented itself as 
one of the leading social networking sites on 
the Internet. Before we get into what makes 
it so wonderful, you need to get familiar with 
the terminology.

A tweet is your voice on twitter; you can 
post a message or tweet of up to 140 charac-
ters, so this is where your wit and succinct-
ness comes in. You can write a tweet in any 
way you like, whether it’s a spastic update on 
your encounter with a celebrity downtown, or 
a wardrobe question that you’d like answered 
by a fashion guru. Now, you’re not writing 
these tweets just so that you can admire them 
yourself, are you? Gaining followers—people 
who read your tweets by opting to “follow” 
you—is one of your main goals, and the easi-
est way to gain followers is to first follow 
them yourself. This might not be enough, 
though, as you might actually have to @ them 
with a comment—that is, direct a tweet at the 
person by writing @ and their username—and 
only then might the person become aware of 
your presence and begin to follow you as well. PH
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right off the bat, I’ll get right to the goods. 
Most young entrepreneurs suck: they are 
filled with lofty, unrealistic goals and 
typically serve a selfish or ego-driven hun-
ger… usually to impress their friends on 
the fourth floor of the UTM library. I’ll go 
one step further and say most entrepre-
neurs lack the backbone to come up with 
a brilliant idea and execute it. Most young 
entrepreneurs want to establish a market-
ing agency and charge ridiculous fees for 
their service, a get-rich scheme of sorts. 
The idea typically fails—who’s really go-
ing to trust an inexperienced and imma-
ture student with a few million?

Being an entrepreneur is not only chal-
lenging, it’s gruelling and tough. Anyone 
who says it’s easy hasn’t developed a suc-
cessful business. For the young entrepre-
neurs thinking of starting a marketing 
agency, don’t! It’s a saturated industry that 
is filled with more experienced and cre-
ative individuals. You think you can un-
dercut the big boys to get the big client? 
Not a new idea—you and a hundred other 
companies have done it and failed.

Just a little demotivating, isn’t it? Well, 
that’s the typical young entrepreneur. I’ve 
learned a lot running my young business. 
I’ll explain some of my experiences that 
can help the young entrepreneur within 
you. I first started out running a “market-
ing agency” when I was 16. I sold it as an 
agency, but in reality we just delivered 
flyers. Made $2,000 a month when I was a 

kid—not bad. I sold my partnership stake 
in that for a few hundred bucks (my first 
time dealing with equity stakes; it would 
prove to be a valuable experience, and I 
later found out I sold my stake for cheap). 
I now run an online “boutique”. We man-
age websites, and what sets us apart from 
a marketing or ad agency is we actually de-
velop an all-in-one solution, with a platform 
that actually generates revenue or brand 
awareness which we leverage to generate 
revenue later.

The best advice I can give you is don’t 
ever undercut your product or service. Peo-
ple and companies will pay for anything if 
they see value. If you can provide value to 
an organization (big or small), you not only 
become valu-
able to them 
but you be-
come an au-
thority in 
your field. 
It’s that au-
thority you 
can now le-
verage to generate revenue. I never charge 
less—I believe my time and my service is 
actually worth something.

Developing revenue for clients has prov-
en to be the biggest reward for me. Why? I 
quickly learned that if I could make money 
in the process of making more money for 
the people that pay me. Not only are they 
happy, but they’d promote me to others (re-
ferrals). This is where most young entrepre-
neurs fail: they believe they need to get rich 
first and forget about others in the process.

Let’s take a step back and look even closer 
to the people around you, your employees. 
I pay my employees (I have five writers, a 
chef, an assistant, plus three contract work-
ers) more than the average. Yes, this cuts 
into my cash flow and reduces my profits. 
But I know they are happy, and making my 
employees happy is my first goal. When 

they are happy I 
know they will work 
harder, a above and 
beyond. It’s a win-
win situation.

Besides making 
sure my employees 
are happy, network-
ing has become the 
second-most impor-
tant aspect of my job. 
I don’t see the value 
in those stupid net-
working events some 
clubs in university hold (no offence really). 
I mean really networking, knowing the per-
son one-on-one. I’ve had the luxury to meet 

CEOs, VPs and directors. Af-
ter you go through your first 
few executives, you realize 
it’s just a title and that these 
individuals are just like you 
and me. They are friendly 
and always looking to help, 
though you might get a cou-
ple rough, ego-driven execu-

tives. The best way to meet and know peo-
ple is to do something good for them first. 
You need to provide something to them that 
shows your value.

Personally, I leverage my sites to get in 
contact with these individuals, I Google the 
VP of marketing (or who I’m interested in 
getting in contact with), and I contact them 
(thank you, Linkedin). I send them an email 
and ask for an interview. After the inter-
view I’ll send them a nice thank-you note 
and small gift. Small gestures go a long way. 
This method typically works, because guess 
what: Who doesn’t like to get interviewed 
and featured on a popular site, magazine, or 
newspaper? Everyone likes that extra little 
bit of attention. The gift is designed to show 
your appreciation and reinforce your new 
relationship.

Stay in contact with your network. I send 

out a monthly or bi-monthly personal email 
to each one. They aren’t long, but they are 
personal. I always go out for coffee, usually 
at Starbucks. You need to keep and develop 
your relationships—they eventually all pan 
out in some way.

Lastly, always be positive and always 
help others. I give out a ton of free advice 
to make money online. I literally give away 
most of my tactics and “secrets”. Most 
would say this is bad business. I believe 
otherwise! Most individuals won’t actually 
do what I tell them; they either don’t have 
the drive or determination to do it, or they 
lack the knowledge. Guess what they do 
when they fail? They come back and talk to 
you. Being positive attracts positive things 
to you; I’ve been called a lunatic for stating 
this. But I’m serious, I can count several oc-
casions when I was just being nice and posi-
tive to someone else, which brought huge 
benefits to my organization or my personal 
life. Yes, I do think Ari Gold (from the TV 
show Entourage) is awesome, but that isn’t 
reality. Develop a positive attitude towards 
others and I bet you positive things will 
start to happen to you.

The most important aspect to every new 
startup and established business is focus-
sing on your employees, networking, and 
being positive. You need to develop a posi-
tive and happy environment.

YOUNG ENTrEPrENEUrS: 
WHErE ArE YOU?

MATT GOULArT IS THE OWNEr OF 
WEbSTAr CONTENT; HIS CLIENTS 
INCLUDE MAPLE LEAF FOODS, 
AMErICAN EXPrESS CANADA, 
AND bANKNErD.CA, ONE OF 
CANADA’S LArGEST FINANCIAL 
WEbSITES.

MATT GOULArT

THE bEST ADVICE I CAN 
GIVE YOU IS DON’T EVEr 
UNDErCUT YOUr PrOD-
UCT Or SErVICE.
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DEVELOPING 
YOUr rEAL STYLE
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For many of my high school years 
I was oblivious to real style and 
just ended up buying whatever 
I saw in Abercrombie and Fitch 
stores. I was blinded by what the 
mass-market retail world had 
told me what real style is about, 
and I had fallen into something I 
like to call “The A&F Trap”.

Sure, I thought I looked cute 
and fashionable then (and got 
some compliments in the pro-
cess), but now I realize how con-
strained and totally boring my 
style really was!

Of course it’s fun to feel like 
you fit in, as if that moose-em-
broidered Henley you’re wearing 
makes you a tiny bit cooler some-
how. At the same time, it’s much 
more rewarding to find your own 
sense of style, mixing and match-
ing different labels, styles, trends, 
and ideas to create something 
that’s uniquely you.

rEAL STYLE IS bETTEr
As nice as it is to be compliment-
ed on your straight-off-the-man-
nequin outfit, it’s so much better 
when someone compliments you 
on a look that you worked to put 
together yourself with pieces 
from all over the place. That way, 
you know they’re compliment-
ing your unique style and eye for 

fashion, not the “fashion” know-
how of some merchandiser in an 
A&F store.

IT’S NOT jUST A&F
Not that there’s anything really 
wrong with good old A&F; they 
do have some cute stuff at times! 
In fact, I swear by their basic tanks 
because they’re long and stretchy. 
But it’s not the be-all-and-end-all 
of fashion and style. If 90% of 
your wardrobe bears only one 
label, you are in need of a style re-
evaluation.

It’s not “a look” to wear noth-
ing but one brand from head to 
toe. If you walk around campus 
and see multiple girls wearing 
the same outfit as you in different 
colours, it’s time to really think 
about things, and start expressing 
yourself through your clothes, 
not somebody else’s ideas.

HOW TO GET OUT OF THE TrAP
Take a 30-day A&F break. The 
next time you go to the mall, re-
sist the urge to stop in that store 
(it doesn’t have to be A&F, apply 
it to whatever store the majority 
of your clothes come from). Try 
out another shop that you don’t 
go to as often and see if anything 
appeals to you. Better yet, check 
out cute accessories instead of 

buying more plain tops and jeans you don’t re-
ally need. Even better, skip the mall altogether 
and move on to step two.

brANCH OUT. 
Visit your local vintage store, that unique little 

boutique downtown, or just raid your most fash-
ion-savvy friend’s closet. Look at textures, co-
lours, and patterns, and take note of what really 
speaks to you. Make an effort to buy or borrow 
something that you really love—bonus points if 
it’s something that you wouldn’t normally wear!

Study up on style. I don’t mean memorize the 
latest trends 
or even neces-
sarily try to 
emulate high-
fashion looks, 
but instead try 
to learn about 
real style. 
Look to fash-
ion icons of 
the past; find 
photos and 
videos and 
examine what 
they wore and 
what elements of that style you find appealling. 
Flip through Vogue and browse the runway 
photos on style.com. Rip out or print whatever 
you really like, and learn about proportions.

MAKE MISTAKES! 
Fashion is all about experimentation. Don’t 
be afraid to wear something crazy if you’re in 
love with it! In fact, it’s almost better if everyone 
thinks you’re crazy because that’s how you know 
you’re original. Even if you really regret wearing 
something later, remember that all the most fa-
mous style icons make fashion mistakes at some 
point. (If you don’t believe me, check out some 
old pictures of Nicole Richie! She wasn’t born the 
fashion trendsetter that she is today!) Making 
mistakes is part of learning about what works 
and what doesn’t. Everyone has to go through 
it, and it will only make you more stylish in the 
long run.

bUILD A WArDrObE. 
Think long-term. Will you still love your A&F 
tops and ripped up jeans when you’re in the 
“real world”? The next time you go shopping, 
really think about classics. Invest in good-quality 
clothes that you’ll have for the future, and take 
good care of them to make sure they last.

FOLLOW AND SKIP TrENDS AS YOU PLEASE. 
There are so many trends out there, but that 
doesn’t mean you should follow them blindly! 
When you think about trends, don’t forget to 
consider what works for you, your style, and 
your body. For example, I think the wide-leg 
jeans trend looks super-cute on lots of girls, but 
I don’t like how they look on me, so I stick to my 
skinny jeans. It’s always better to skip a trend 
than wear something that doesn’t suit you at all. 
If, on the other hand, you love one of the latest 
spring trends for example, then just go for it!

Look at fabrics, cuts, and styles—not brand 
names. You want to look for quality, not 
a logo you recognize. Nine times out of 
10 the label on your clothing says ab-
solutely nothing about its stylishness 
anyway. Don’t be label-obsessed, 
be style-obsessed! If it’s fabulous, 
wear it. If it’s not, then pass on it.

LEArN AbOUT FASHION. 
Getting your style outside the 
world of mass-market is so much 
easier once you learn about the 
fashion industry. Check out fash-
ion show pictures, learn about 
how seasons work, get to know 

individual designer’s work (and how 
to pronounce their names!). The 
more you familiarize yourself with 
fashion, the more you’ll under-
stand how it affects you. It’s re-
ally interesting to watch runway 
shows and then check out stores six 
months later and see different incarna-
tions of the looks. It’s also incredible how ev-
erything repeats itself: just watch and you’ll see!

NEVEr STOP DEVELOPPING YOUr STYLE. 
Throughout your life, your style is going to grow 
and change. And that’s a good thing! Whatever 
you do, don’t let yourself get complacent and 
bored, wearing the same looks over and over. 
Have fun with your look and don’t be afraid to 
shake things up whenever you feel the urge!

At the end of the day, developing a unique 
style is something that everyone who cares 
about fashion should do. It might be more 
work to find unique pieces and work them 
in your own way rather than just buying the 
newest clothes at the mall, but it’s so incred-
ibly worth it. Don’t let a retail store define 
you: define yourself and show your personal-
ity off through what you wear! That’s what real  
fashion is all about.

FASHION 
bEYOND 

LYSAN SEqUEIrA EDWArD CAI
LEArN AbOUT FASH-
ION. GETTING YOUr 
STYLE OUTSIDE THE 
WOrLD OF MASS-
MArKET IS SO MUCH 
EASIEr ONCE YOU 
LEArN AbOUT THE 
FASHION INDUSTrY.
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DOUbLE-brEASTED COAT. 
Whether it’s wool-blend 
for winter or a lighter 
material to carry you 
through spring and fall, 
a double-breasted coat is 
a must-have! Take it up a 
notch and buy it in a bold 
colour! 

DArK DENIM
The right dark denim pants 
are not only flattering, but will 
most definitely class up any 
outfit. If you’re still wearing ac-
id-wash denim with giant tears, 
it’s time you stopped shopping 
at Parasuco.

STATEMENT jEWELLErY 
Jewellery can say a lot 
about who you are and 
what you’re all about. 
Statement jewellery can 
be subtle but colourful, 
or bold and brilliant. 
Check out Stella & Dot 
jewellery at  stelladot.com. They carry chunky 
bracelets, beautiful necklaces, and every-
thing pretty in between!

DAY bAG
Most girls have purses 
and mistaken them for 
“bags”. A day bag is tad 
larger and fits all neces-
sary items for your day 
out. Go for a neutral co-
lour or classic black and 
you’ll be on your way in style! 

FLATS. 
Whether you’re dat-
ing someone shorter 
or you just can’t 
bear a full day in 
heels, your flats will 
be your saviours at 
school, work, or the 
club. 

STArTEr SUIT. 
It’s black or navy and it will 
carry you through weddings, 
formals, interviews, presenta-
tions, and funerals. Check out 
stores like the Bay and Tip 
Top for budget-friendly suits 
that won’t break the bank. Just 
remember to stay away from 
polyester. 

CAMEL KHAKI. 
Whether it’s a luncheon, 
a study session at the li-
brary, or a Saturday stroll 
downtown, the camel khaki 
can work overtime and in 
almost any scenario. You 
can’t get any better than the 
vintage khaki from the Gap. 

CrISP WHITE SHIrT. 
Like a good sidekick, a good 
white shirt can be taken any-
where, anytime. Great white 
shirts show their quality, so 
make sure your purchase is 
a wise one. A Hudson Room 
shirt is perfect. 

MESSENGEr bAG. 
The messenger bag 
offers a casual and 
modern alternative 
to your backpack 
and for days when 
you’ve got only a 
few things to carry 
it makes perfect 
sense. The Lacoste Sport messenger bag is 
perfect to carry your 15” Macbook or any 
other paperwork you may need—and a little 
bit more. 

LOAFErS. 
Not too dressy and 
not too casual, loaf-
ers are a perfect way 
to dress up jeans and 
dress down pants. 
They come in an ar-
ray of colours and can be worn anywhere. 
Buy them in brown and they’ll go with ev-
erything you own. 

VISIT MEDIUMONLINE.CA/MAGAZINE 
FOr MOrE LOOKS.
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contact editor@mediumonline.ca for more informationcontact editor@mediumonline.ca for more information

WArDrObE ESSENTIALS FOr HIM AND HEr
rAZAN KHAN

TOP FIVE FOr HEr

TOP FIVE FOr HIM

SOME MOrE LOOKS TO  
DEVELOP YOUr rEAL STYLE 
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HAVE YOUr OWN FIrST TO 
SHArE? LET US KNOW AT  

MEDIUMONLINE.CA/MAGAZINE
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FACING 
YOUr 
FIrSTS

“THErE’S A FIrST TIME FOr EVErYTHING!” A PHrASE 
COINED bY SOMEONE WHO ObVIOUSLY KNEW WHAT 
THEY WErE TALKING AbOUT.

KATHErINE LUCZYNSKI
EDWArD CAI

There is absolutely a first time for every-
thing, since we’re not born with experiences 
but rather endure them throughout our lives. 
When it comes to university life, experiences 
differ from those in previous years.

Moving out of your parents’ place and (fi-
nally) living on your own is just one of these 
experiences. You leave the nest and try to find 
a place for yourself, either on residence or in a 
place you rent with your friends. Everything’s 
great, right? No parents to tell you what to do 
or when to come home.

It might be great for the first five minutes, 
but don’t be fooled by freedom. If you’ve 
never cooked or cleaned before, guess what? 
Now’s your chance. There are no parents 
around. Remember? It’s all up to you now.

So my suggestion is this: don’t rush to 
move out. You have the rest of your life to live 
on your own and experience freedom. Uni-
versity is stressful enough without the extra 
burden of feeding yourself and keeping your 
place somewhat tidy.

There’s always the chance that you choose 
a university far from home and staying home 
is not an option. I must warn you, living away 
from home means living away from everyone 
at home. This includes your girlfriend/boy-
friend.

Sure, you’ve had relationships before, but 
have you ever had a long-distance relation-
ship? Living apart means that you can’t see 
each other on a regular basis and unless you 
have an extreme amount of trust in your sig-
nificant other, you can’t know what they’re 
doing while you’re not around.

Ever heard of the “turkey dump”? This may 
in fact happen to you. The first long break you 
have from school is the Thanksgiving (or tur-
key) break. You go home and see your signifi-
cant other only to find out that they’ve fallen 
for your best friend. Why? Because you’re too 
far away and too busy with school to talk to 
them on the phone every night. Translation: 
you’re not giving them any. Which brings me 
to my next point.

Why is it that with university comes the 
idea that you can no longer be a virgin? As 
though it’s some sort of curse you’ve car-

ried all this time and now need to get rid of 
your V-card. Somehow the only way to truly 
be a university student is to have slept with 
someone by the end of your first year, though 
preferably by the end of your first week at 
university.

Most people have an idea of a romantic 
first time with someone they truly love in a 
setting that’s absolutely perfect, like in a can-
dlelit room or under the stars (probably not 
on a beach, though). Somehow that idea is 
lost once people enter university. Sex is no 
longer thought of a special moment between 
two people, but is now something you have 
to do because everyone else is doing it and 
you’re already eighteen (if not older)—so 
it’s about time, right?

I say, wrong. Having sex for 
the first time just because it 
seems like the thing to do is not 
something you’ll be proud of later 
in life. So don’t get drunk and sleep 
with Rodrigo, a Spanish guy you 
met at some dingy hole in the wall, 
but wait for someone you actually 
like. It may take some extra time, but 
it’ll be worth it in the long run.

Between living on your own, stress-
ing about your boyfriend/girlfriend 
back home, and worrying about wheth-
er you should or shouldn’t sleep with 
that cute blonde in your psychology class, 
when are you going to find time to actu-
ally sleep (no, not with her)? The first few 
months of university are usually easy, 
but don’t think this will be the rou-
tine for the whole year. Once 
midterm season hits in Oc-
tober and again in February, 
sleep becomes a privilege for 
those who are masters at time 
management. 

If you don’t like coffee, this 
is the time to put the hatred 
aside and chug cup after cup 
of hot black coffee. How else are 
you going to stay awake to finish that 
paper for your Shakespeare class? Lack of 
sleep is never a good thing, but don’t wor-

ry—you’ll have 
Christmas break 
and summer vacation to 
catch up on the Zs.

Here’s my advice: re-
lax and enjoy your time 
in university. Don’t rush 
into something you’re not 
ready for—and get some 
recipes from your mom.
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Men are afraid of vampires, because they 
have potentially gay connotations (unless it 
is a she-vampire—then it’s a different story). 
Men are afraid of angry dogs, because, well, 
who hasn’t seen a video where someone is 
bit in the nether regions? Men are also afraid 
of huge spiders, because (let’s be honest) 
they are gross and freaky-looking. But a 
man’s worst fear is that of the “Friend Zone”.

To men, the “Friend Zone” is the ulti-
mate trap. It lures you 
in with promises of 
warmth and compa-
ny, and then WHAM! 
You’re in the Zone fast-
er than you can even 
say “Wow, you’re such 
a nice guy!” And once 
you have been caught 
in the Zone, it’s nearly 
impossible to escape, because if you try, 
you could ruin a perfectly decent relation-
ship and cause countless awkward silences. 
This is a risk that many are just not willing 
to take.

The Zone is not just the simple prevention 
of a relationship (a “cockblock”, if you will), 
but it is full of torture. While in the “Friend 
Zone”, you will be seeing this person on a 
regular basis, which becomes painful, de-
moralizing, and even unbearable to deal 
with. For instance, said “friend” will want to 
hang out with you more and more, because 
“you’re such a good listener”, and then dur-
ing these hanging sessions they proceed to 
speak of their many crushes and romantic is-
sues, while you seethe quietly on the inside.

One girl can have countless poor souls 
trapped within her own personal Friend 
Zone. While these unfortunate individu-
als are unlikely to ever meet, when they do 
they see each other it is with pity, not sym-
pathy, believing themselves to be superior 
to the other “just friends”. It’s not that they 
see each other as a source of competition, 
because they always think of themselves 
as the first choice of potential relationships 

from within the Zone. This 
is truly saddening to regard, 
as any objective observer can 
see that these guys have less 
of a chance at this than even 
the random dude she just met 
yesterday.

One could compare the 
“Friend Zone” to a room. 
It’s not a very interesting 

room—rather plain, really. There is a water 
dispenser, like you’d find in a staff room or 
office. There’s also a boring choice of wall-
paper, and some old couches off to the side. 
The only reason you ever wandered near the 
room was the promise of cookies (namely, 
Tang!), and the belief that you wouldn’t ac-
cidentally get locked in the room. You were 
wrong. All of a sudden, you’re in this bor-
ing room, and while the water dispenser is 
enjoyable, there are no cookies whatsoever. 
What’s worse is that you have a window 
looking into another room, where you get to 
see various people, specifically not yourself, 
all enjoying cookies. But when you try to get 
out, you realize that you are locked inside. 
You are trapped. You become anxious, and 

realize that you’ll just have to live with the 
bland taste of water for the rest of your life.

One could blame the Zone on many of his-
tory’s worst periods, such as the Cold War 
or the Great Depression (please don’t look 
that up). While there is a general consen-
sus among mankind that the “Friend Zone” 
must be brought to an end, our greatest sci-
entists have yet to find a viable solution. The 
only advice to give is: avoid all contact with 
the female species.

99% of the girls I meet have me in their 
friend zone.

THE FrIEND ZONE
STEPHEN EXCEL

THErE ArE SOME THINGS THAT ALL GUYS ArE NATUrALLY AFrAID OF. NObODY 
KNOWS WHY THIS IS, bUT MALE SOCIETY HAS EVOLVED SO THAT THESE THINGS 
WILL MAKE THE TOUGH-ACTING MEN COWEr AND TrEMbLE WITH DrEAD. 

IT LUrES YOU IN 
WITH PrOMISES OF 
WArMTH AND COM-
PANY, AND THEN 
WHAM! YOU’rE IN 
THE ZONE
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THE “FrIEND ZONE” IS 
PErHAPS ONE OF THE 
GrEATEST CAUSES OF 
UNHAPPINESS AND FrUS-
TrATION IN THE WOrLD. 

FrIEND ZONE ESCAPE TIPS

STOP ACTING LIKE HEr GIrLFrIEND
Don’t let her talk about her daily problems and how 
the jerk she’s dating is a huge flirt.  
bE INDEPENDENT AND DECISIVE
Don’t keep seeking her approval on what movie to see 
and where to go eat.  
bE bUSY 
If you’re always around she’ll never have time to miss 
you. 
CrEATE SEXUAL TENSION
A good  massage never hurt anyone—getting her to 
think about sex when she’s around you could be your in.
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WAKING UP AT 6 A.M. FOr 
A 12-15 HOUr WOrK 
DAY MAY SEEM CrAZY 
TO MOST OF US bUT TO 
jIAN GHOMESHI THAT’S 
A TYPICAL DAY AT THE 
OFFICE.

Jian  
G

hom
eshi’s

An award winning broadcaster, the host and co-cre-
ator of the national daily talk program, Q, on CBC 
Radio One, Jian also manages the career of Canadian 
singer/songwriter Lights through his production com-
pany Wonderboy Entertainment.

At the CBC building in downtown Toronto, Gho-
meshi dishes about his years as a confused undergrad  
student at York University, learning how to be com-
fortable in his own skin, and who his biggest critic is.

REAL
COOL
WORLD

SAALIHA MALIK

MATTHEW FILIPOWICH
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nerability or insecurity that makes me concerned 
about what people think or respond when they 
get something wrong. Inevitably, there are al-
ways people who misunderstand what I say, or 
if I’m being sarcastic they think I’m being seri-
ous. I’m a serious guy but I joke around a lot; I 
like satire, I like sarcasm, I like humour, and if 
there’s ever a misunderstanding about what I’m 
saying on air or on Twitter and people are taking 
it as some very serious commentary...

Other than that, people also have misconcep-
tions about how easy it might be to do a show 
like this. I sometimes have people ask me what 
I do for the rest of the day, as if I just turn up 
and freestyle when I go on air. Boy, do I wish that 
was the case! I haven’t figured out a way to do 
what I do without doing research and working 
with my team, so I think—and I don’t mean this 
in any woe-is-me way, but realistically—people 
sometimes don’t know what it takes to put the 
program on air.

TM:  There’s a lot of people who I hear saying 
how much what you do means to them. How 
much is that a part of your reason for doing what 
you do?

JG: The best thing anyone can say is that they 
feel connected to me, or the country, by listening 
to the show. That’s such an honour; it’s such a 
wildly flattering thing to hear. I’m not someone 
who spends a lot of time reflecting and thinking 
on what I’ve done. In fact, I focus on the things 
I do wrong—that’s another thing people don’t 
know about me—so the show ends and the most 
critical person is me, I pick it apart. If I screw up 
I’m very hard on myself, and it’s amplified by 
the fact that I always screw up on air in little 
ways; I’ll stutter or say something I wish I’d said 
differently. But when I do have a moment to re-
flect that I co-created something here and it’s sort 
of based on my personality and interests, that is 
resonating and that has worked, I can’t believe 
it—I think it’s incredible! What a generous gift 
for people to want to tune in and listen to things 
I’m interested in and conversations that I’m pas-
sionate about. I’m sure a lot of it has to do with 
the guests we have and the team we have, but to 
be at the centre of that is such an honour.

q AIrS ON CbC rADIO ONE WEEKDAYS AT 
10 A.M. (10:30 NT) AND 10 P.M. (10:30 NT). 
CHECK OUT CbC.CA/q

The Medium: You’re an artist, 
musician, writer, producer, and 

manager—what keeps you so driven 
to do so many different things?

Jian Ghomeshi: It’s a good question. I feel like I 
have this unbounded interested in a lot of things. 
I would say, in terms of my own self-identity, 
my best quality is that I have this wide variety 
of interests in things that I want to do. So when 
I’m interviewing someone or involved with a 
project, I’m genuinely interested, I’m genuinely 
throwing myself into it—the downside is, I feel 
like I’m counting  down the years. There’s al-
ready things that I can no longer do,[ like play 
in the NHL], so when I think of the list of things 
that I want to do, there’s a bunch of stuff I’m re-
ally interested in. Honestly, I think part of my 
ambitions is fuelled by the love of wanting to be 
involved with something. So, for example, with 
Lights, that comes from a genuine passion and 
belief in her over the years, and wanting to work 
with her and develop her and see her dreams 
through as her manager. And that’s true for any 
project I’m involved in.

TM: Was there ever a time when you thought 
this career and industry weren’t for you?

JG: There’s a lot of times I’ve felt that in the most 
pronounced way. I lamented in the past; par-
ticularly when I was in university, I was really 
worried and kind of overcome by the fact that 
I had a variety of interests and I kept thinking 
that if I only focussed on one, I’d be particularly 
good at it—you know, as if I’m some sort of jack 
of various trades and master of nothing. I was 
really into singing and music, and I felt like if 
I just focussed on that I could be Bowie; and I 
was really into political science and history and 
studying the Middle East, and if I just focussed 
on that I could be Edward Said. The irony of all 
that is, despite the fact that I lamented these vari-
ous interests, it’s that very “Renaissance Man” 
nature of me that’s led me to be able to do what 
I’m doing. I use my political science major and 
women studies minor every day, my experience 

as an artist brings empathy into my interviews 
with other artists, and for all those years on the 
road, I use my experience as an activist. The very 
concern I had with my diversity of interests has 
actually turned out to be a boon for me.  And 
when I speak to campuses  and students, I say 
“Don’t be afraid of having a variety of interests”, 
because people get freaked out and think they 
have to focus on one.

TM: After speaking to so many campus groups, 
many of which were during Frosh Week, is there 
anything you wish you could go back and tell 
your first-year self?

JG: I’d say, “Hey, pal, try and be more confident. 
Try not to worry so much about what sets you 
apart, because that could actually be an asset.” 
I feel like between being a first-generation im-
migrant and the kind of stuff I was involved in, 
my struggle through my teenage years was wor-
rying and feeling like I didn’t fit in. I focussed 
on that a lot, and wanting to fit in somehow and 
have people like me always clashed with the 
fact that I’m somebody who has a lot of strong 
opinions and I’m someone who wants to create 
change and I want to act on things I believe in. 
And those things don’t necessarily go hand in 
hand, advocating and being loved by everybody. 
The most important thing I could do for younger 
Jian is give some assurance that it’s okay. I re-
ally love the “It Gets Better” campaign, because 
what it’s really saying is “trust who you are”—
and as time moves on, and the older you get, the 
more experience you get, you realize it’s okay to 
be you. And it’s true and it’s been really impor-
tant for me. One of the tricks of a broadcaster, for 
example, is to impart this sense of comfort, being 
comfortable in your own skin on the air. I used to 
say that was the key to broadcasting, but it’s al-
most the key to life. You tend to like people more 
who are open and comfortable with themselves 
and not putting on a façade.

TM: You have a great way of making people feel 
really comfortable on air. Some of your guests 
show sides of themselves that we never really 
see in their “celebrity” identity. Howie Mandel, 
for example, was very candid about his struggle 
with mental health issues, and he’s usually seen 
as a funny man who can’t be serious. Has there 
ever been a time where an interview completely 

changed your opinion of the guest—for better or 
worse?
JG:: All the time. Thank you for saying what you 
said. The idea that I can create a sense of com-
munity and put them at ease and get somewhere 
with them is something I really try for. I think 
part of it is really investing in the person I’m in-
terviewing, both by doing the research and dem-
onstrating to them that I actually care about this. 
When you invest in the interview as the inter-
viewer, the interviewee can sniff that on you, and 
they’ll relax and tell you things that they might 
not tell someone who’s more passive about what 
they’re doing. But it’s happened many times: 
I’ve gone into interviews thinking “This will 
go okay” and end up being blown away. Jen-
nifer Love-Hewitt comes to mind. I remember 
interviewing her, thinking, “She’ll probably be 
bubbly and sweet—best-case scenario, she’s a 
nice person.” I remember my producers at the 
time saying “Don’t go too hard on her.” She was 
probably expecting some superficial questions, 
but at the interview she turned out to be incred-
ibly genuine and self-aware and connected to 
who she is and what people think of her, not de-
lusional about her own abilities. She was just an 
all-around sweet person, very interesting, and I 
walked away really impressed with her.

The flipside of that is interviewing Chris Rock, 
who’s one of my heroes, and I had a very disap-
pointing interview. He didn’t invest and engage 
and I was asking questions of a political nature 
based on his documentary (that he would be 
interested in), and he had absolutely no interest 
in going there and he wasn’t funny; it was just 
all-around kind of disappointing, which is most 
depleting not only in the sense that I didn’t get a 
great interview but he’s also one of my idols and 
now I have to think of him like that forever.

TM: What are the biggest misconceptions that 
people have about you?

JG: One of the things that’s always been a mis-
conception about me, because of the way I carry 
myself and because I’ve got opinions that I’m not 
afraid to share, is that I’m super-confident and 
you could say anything to me and about me and 
it won’t bother me. It’s not only untrue, it’s the 
opposite of the truth—ultimately, I’m an artist, 
and the same thing that fuels me to write and 
play music or perform is the same kind of vul-

“TrUST WHO YOU ArE. 

...AS TIME MOVES ON, 

AND THE OLDEr YOU 

GET AND THE MOrE  

EXPErIENCE YOU GET 

YOU rEALIZE IT’S OKAY 

TO bE YOU”
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JIAN GHOMESHI’S REAL COOL WORLD
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TAKE THIS qUESTIONNAIrE AND DISCOVEr WHETHEr YOU’rE A SHY, LONELY 
INDIVIDUAL, A CONFIDENT PErSON, Or jUST A HIGH-MAINTENANCE SNOb. 
bE AS HONEST AS POSSIbLE!

If you chose mostly As;
You’re too shy and quiet. You don’t believe in your abilities to conquer the world and you’re trying way too hard to blend in. You describe yourself as “quiet” and hardly ever share your 
ideas with others. You need to break out of your shell and FAST! At least twice a week, try to do things that you normally wouldn’t do, like sparking a conversation with a classmate. 
By doing these things, you will slowly break out of your shell and blossom into the confident person you know you can be.
If you chose mostly bs…
You’re confident. But you’re not full of yourself. You’re humble, but you know that you’re a good catch and deserve a faithful partner. You let your opinion be heard, but still give 
others the chance to speak and give ideas. You believe in yourself and learn things that you’re passionate about. You think you’re fabulous but you are far from being shallow. Your 
simply confident!
If you chose mostly Cs…
You’re overconfident. This is not a good thing, because your confidence has turned into shallowness and arrogance. And no one likes a superficial individual. You think you are god’s 
gift to the world, and your main focus is physical appearance. You think you’re better then everyone, and there is no such thing as equality in your world. However, this “I am the 
best” act is probably due to the many insecurities you are currently struggling with. get your head out of the clouds and come back to Earth!

HOW CONFIDENT ArE YOU?

ANSWErS

1  When you’re doing a group assignment, how do you feel about 
bringing new ideas to that table?

A) I will only talk if I am forced.

b) I love sharing my ideas in group assignments. After all, two brains are 

better than one.

C) I hate group assignments—I can do a better job all by myself.
2  When you look in the mirror, what do you think to yourself?

A) I don’t like looking in the mirror...I get nervous.

b) Hey there, good-looking!

C) I’m the sexiest person in the world.
3  Do you make eye contact when speaking with others?

A) When I look people in the eye, I feel like they are burning my soul.

b) I have no problem keeping eye contact; it shows my interest in the 

conversation.

C) Eye contact? Please, as if we’re equals. I’m the one looking down on 

them.
4  When someone gives you a compliment, what’s your reaction?

A) I smile, but shake my head shyly.

b) I smile and accept the compliment with a “thanks”.

C) I know I’m hot, no need for compliments.

5  How do you feel about your current studies?

A) I am doing what my parents asked me to do.

b) I love what I study! It’s my passion.

C) I study sometimes, but I know I will just end up being a model.
6  Confidence to me is:

A) I don’t know.

b) Being able to be yourself.

C) ME!
7  What would you do if your significant other cheated on you?

A) I’m too shy. I don’t date.

b) Move on! There are plenty of fish in the sea.

C) People don’t cheat on me...have you seen me?
8  If you had to describe yourself in one word what would it be?

A) Quiet.

b) Fabulous.

C) SEXXXXXYYYYYYYYYY
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So you want to start running? Running can 
increase stamina and muscle strength, and 
studies show that it seriously decreases body 
fat. The hardest part about running is getting 
motivated to take your first step out on the 
road for your first run; no treadmills here. 
March is just around the corner and it’s a 
great time to start running—the weather 
is changing and the warmer air will ease 
your body into the punishment it is about 
to endure. Here are a few pointers to get 
you started on your first run:

GOOD SHOES—NO PUMAS HErE!
The most common running injury is pain 
in the knees and/or feet. The cause: bad 
running shoes. Yes, your Pumas are styl-
ish, but no, they aren’t running shoes. If 
you’re serious about getting started, buy 
a good pair of runners. Asics seem to be 
a solid foundation for runners as they 
provide ankle support 
and cushioning for  
every stride.  
 
 

If you’re planning to run  
strictly on grass, Nike 
Free is a good choice. 
Just be sure to get a run-
ning shoe, not a “life-
style” shoe, or your legs 
will tell you to quit.

DO NOT EXPECT qUICK rESULTS
It is proven that running decreases weight 
and body fat, but only over time. Running 
should be something you enjoy, not a chore 
to lose some pounds gained over the two or 
three holiday dinners that you’re still regret-
ting. Running doesn’t provide a quick fix 
to losing weight, but it will help you lose it 
over months of time.

STAY MOTIVATED
The most difficult part of running is motivat-
ing yourself to keep going and continuing to 
stride. Find something that keeps you moti-
vated on your run. Bring your iPod and run 
to the beat if you need to; music is a great 
tool to avoid thinking of the pain in your 
lungs or legs. If you stay motivated, you will 
go further and get there faster every time.

SET ATTAINAbLE GOALS
The worst feeling is setting a goal and not 
being able to achieve it. Start off slow! Even 

if you feel like you are hardly moving 
just keep running and don’t walk! 

Setting an attainable goal is the 
key to your success. You know 

what you can do and 

what is achievable; set a goal and stick to 
it. Increase your goal on a weekly basis and 
you will be surprised how far you go.

THE rUN IS NOT OVEr AFTEr YOU STOP rUNNING
So you just finished your first 3K run and 
your lungs and legs are burning and you just 
want to sit down. Don’t do this! The run isn’t 
over until you cool down and stretch. If you 
want to be able to walk properly the next 
day, take the advice and stretch thoroughly 
before and after every run.

EAT WELL, DrINK WELL
It’s pretty obvious that if you have a Big 
Mac an hour before you are planning to 
run, it isn’t going to turn out too well. The 
same goes for heavy meals: it will just cause 
cramps and ultimately make you stop. Have 
a light meal before running, let it digest, 
then run. Keep hydrated! And no, beer does 
not count as hydration. It’s water; water is 
your best friend as a runner! Cramps while 
you run are caused by dehydration and a 
simple drink of water before your run can 
avoid this.

All in all, running is one of the greatest 
ways to keep fit. Every runner is different in 
what they want out of running. All you have 
to do is focus, stay motivated and keep get-
ting back on the road even after a bad perfor-
mance. You will eventually find what works 
best for you. Happy trails!

STOP TALKING 
STArT rUNNING

WILLIAM rObErTSON
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SO YOU’VE FINALLY DECIDED 
TO SPEND YOUr SUMMEr 
ACrOSS THE OCEAN, AND 
YOU’rE ALrEADY THINKING 
AbOUT VISITING ArT MUSE-
UMS AND LOUNGING AT CAFéS. 
NOW WHAT?

You’ve actually got to plan this dream vaca-
tion, and though you won’t have it all figured 
out in a matter of days, you have to start some-
where. Here are a few tips that will hopefully 
make your planning a lot easier, while also sav-
ing you some money in the process.

USE KAYAK FOr FLIGHT COMPArISON
Instead of limiting your search for flights to 
one website at a time, Kayak (kayak.com) pools 
together all of the results from different web-
sites so that you can do a side-by-side compari-
son of all available flights to your destination. 
This way you won’t miss out on a great deal 
on a site that you forgot to visit. In addition 
to flights, the site offers the same service for 
hotels, cars, and cruises, among other things. 
It also lists the latest deals for specific destina-
tions in case you still aren’t sure where you’re 
headed. You can also search these deals ac-
cording to your interests, including golf, beach 
time, or family.

TAKE ADVANTAGE OF EUrOrAIL  
TrAIN PASSES
Plane tickets can be extremely expensive and 
though domestic flights within Europe are of-
ten on the cheaper side, it can still be stressful 
to hop on a new plane every few days if you 
have a lot of ground to cover. Taking a train 
is therefore the best option, and specifically 
with Eurorail you can travel all around Europe 
without having to board a plane at all. There 
are different types of passes available, depend-
ing on how many countries you plan to visit 
and how many times you will need to travel: 
you can purchase a “Global Pass” that lets you 
travel across 21 countries, a “Select Pass” for 

three to five countries, a “Regional 
Pass” for one specific region that 
you can explore in-depth, or a “One 
Country Pass” that is perfect for 
those who are constantly on the 
go in a country. Information about 
each country and its rail service is 
provided in great detail on eurail.
com, including reservation suggestions, scenic 
route alternatives, and connecting bus routes 
between airports and transit terminals.

INTErNATIONAL STUDENT IDENTITY CArD
The ISIC is an internationally recognized stu-
dent discount card that saves you money in 
many ways, including accommodations and 
meals. Even if you aren’t travelling, you can 
still receive discounts, such as cheaper 
rates for land-
line phone calls 
on Skype and 
cheaper news-
paper subscrip-
tions. Although 
the price of the 
card varies from 
country to coun-
try (visit your lo-
cal ISIC office to 
inquire about the exact cost), it’s roughly the 
price of a movie ticket. Considering the po-
tential savings you can make compared to the 
price of the card, it’s definitely worth the trou-
ble of applying for one, even if you don’t end 
up using it that often. The ISIC can be bought 
at Travel CUTS (Canadian Universities Travel 
Service), your college or university student 
union, or online at isic.org.

TAKE ADVANTAGE OF A TrAVEL  
AGENT’S EXPErTISE
Although many travellers prefer to cut out the 
middleman when looking for trip deals and 
booking flights, students can greatly benefit 
from speaking to a travel agent. Not only are 
they trained to find you the best deals, many 
of these agents have specialized knowledge 

about student rates, pack-
ages, and discounts. Euro-
rail, Air Transat, and RBC 
Travel Insurance all have 
great student rates that 
can knock off a significant 
amount from the over-
all cost of your trip. By 
speaking to a trained con-
sultant about your trip 

plans, you might also pick 
up some tips about a specific hotel he or she 
stayed at, which landmarks can be accessed by 
subway instead of spending extra money on a 
taxi, or what types of things to avoid in a cer-
tain city. It can’t hurt to hear what they have 
to say, and you will likely walk away feeling 
much more confident about your proposed 
travel plans.

So what are you waiting for? That trip isn’t 
going to plan itself!

HOW TO 
PLAN 
A TrIP 
AbrOAD

HOW TO 
PLAN 
A TrIP 
AbrOAD

NIVES HAjDINNIVES HAjDIN

STUDENT EDITION

PH
OT

O
 /

 E
D

W
A

r
D

 C
A

I 
/

 I
LL

U
ST

r
AT

IO
N

S 
/

 M
AT

TH
EW

 F
IL

IP
O

W
IC

H



MEDIUM MAGAZINE 21

bEST SEASON
Summer. With the sun setting at 8 p.m., you’ll 
have plenty of daylight to explore vast archi-
tecture like the Tower Bridge, Big Ben, and the 
British Museum. The chances of rain during the 
summer are small, 
which means this is 
the best time of year 
to be outdoors in Lon-
don.

WHErE TO STAY
To see London, you 
need to stay in Lon-
don. The Mint Hotel Westminster provides you 
with modern amenities, contemporary design 

and place customer care first. As a bonus, it’s 
near Westminster Abbey, Big Ben, the Tate Mod-
ern Art Gallery, London Eye, and many more 
must-see places.

WHErE TO EAT
Fish and chips is one of the first dishes that come 
to mind when you think of London and there is 
no better eatery for fried haddock, chips (that is, 
fries), and mushy peas than the Golden Hind. 
Since its opening during World War One, they’re 

said to make the best 
fish and chips in Lon-
don!

WHErE TO PLAY
A trip to London is 
not complete without 
a walk through the 
famous British Muse-

um. This museum boasts over 100 exhibits filled 
with history, art, and artifacts that span civiliza-

tions from around the globe. Also, make some 
time for shopping at Harrods at Knightsbridge 
and Oxford Street; you’ll soon realize that you 
want to stay for more!

TrAVEL ADVICE
It may be summer in London but rain is inevi-
table and at any moment it can pour down with 
no notice. Always keep an umbrella handy.

bEST SEASON
Spring. Strolling through the gardens of Ver-
sailles, shopping along the Champs Élysées, and 
marveling at the beauty of the sunlight hitting 
every plastered wall and every cobblestone on 
the street makes springtime the only time to visit 
Paris!

WHErE TO STAY
If there’s one way to experience Paris it’s to 
stay in a hotel that’s big on service and small 
in size. I suggest nothing other than Paris Hotel 
M o n t r éa l . 
You will get 
a personal 
experience 
that will de-
bunk claims 
that French 
people are 
rude and 
a r r o g a n t . 
This hotel is 
ideally situated close to many popular tourist 
attractions such as the Champs Élysées, Orsay 
and Louvre museums, and the fine department 
store Printemps.

WHErE TO EAT
Restaurant Natraj Paris, conveniently located 
across the street from Paris Hotel Montréal will 
suit anyone’s fancy. Kebabs, saucy butter chick-
en, and soft naan bread greet you while sitting 
in this chic eatery. The walls are decorated with 
glamorous wallpaper and the dim lights and 
fast service make this the ultimate dining des-
tination.

WHErE TO PLAY
To play in Paris means one thing and one 
thing only: shopping. Before you lose con-
trol map out shops you want to visit such 

as the world-famous Printemps. If 
you’re looking for fabulous fash-
ions, clothes off the runway, bou-
tique items, and gorgeous gifts, you’re  
in the right city.

TrAVEL ADVICE
A little French can go a long way. Brush 
up on your basic phrases and visiting 
Paris will be a breeze! The locals love 
when travelers speak just enough French 

for them to try and help you get on your way! 
Adieu et bon voyage, mes amis!

bEST SEASON
Winter. Rockefeller Centre’s big Christmas 
tree and ice rink, Macy’s moving window 
displays, and warm street vendor chestnuts; 
Nothing like Christmas in NYC.

WHErE TO STAY
The Barclay is the only place to stay when in 
the big apple. It is situated next to Madison Av-
enue and Lexington, which are known for their 
upscale shops and dining establishments. The 
grand foyer, service-driven staff, and lush rooms 
will keep you well rested.

WHErE TO EAT
An authentic New York-style pizza is a must 
on your trip. Check out Lombardi’s Pizzeria in 
SoHo. It offers one of the best coal oven pizzas in 
town and with a claim to be the first pizzeria in 
America, it’s worth a try!

WHErE TO PLAY
A trip to NYC is not complete without a trip to 
Macy’s where you can shop till you drop. Add to 
that a visit to the United Nations, a walk down 
Broadway, and perhaps a musical or two and I’m 
sure you’ll feel like you’ve seen all that this great 
city has to offer!

TrAVEL ADVICE
Cash in pocket and camera in hand. No one goes 
to New York City without a camera for taking 
stunning pictures and extra change for cab fares 
when you realize walking from 48th Street to 
36th Street only looks easy on a map.

EAT PLAY LOVE
IF YOU ONLY HAD ONE DAY IN THrEE OF THE MOST bEAUTIFUL CITIES IN THE WOrLD, WHAT WOULD YOU DO? WHErE 
WOULD YOU STAY? WHErE WOULD YOU EAT? 

rAZAN KHAN

IT MAY bE SUMMEr IN 
LONDON bUT rAIN IS IN-
EVITAbLE AND AT ANY 
MOMENT IT CAN POUr 
DOWN WITH NO NOTICE.

...IN LONDON, ENGLAND 
THE CITY OF ArT AND  
ArCHITECTUrE

...IN PArIS, FrANCE
THE CITY OF LOVE AND  
LUXUrY

A LITTLE FrENCH 
CAN GO A LONG WAY. 
brUSH UP ON YOUr 
bASIC PHrASES AND 
VISITING PArIS WILL 
bE A brEEZE! 
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...IN NEW YOrK CITY, USA 
THE CITY OF FAME AND 
FOrTUNE
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hell can’t read our minds. So, we have to tell 
the machine what we want, and not settle for 
any of that “little green box” crap.

The basic building blocks of photography 
are shutter speed, aperture, and ISO. Each 
one of these blocks has their own unique 
characteristic (and trade-off) which will, 
simply put, make an image brighter or dark-
er. How the photographer combines these 
building blocks is what makes or breaks a 
photo.

SHUTTEr SPEED
Shutter speed is the time between 
when the shutter opens and closes. 

This action can range from 1/2000th of a 
second, to minutes, to hours. The faster the 
shutter speed, the more accurate the cam-
era is at capturing fast-moving objects. The 
trade-off is that less light will be “absorbed”, 
resulting in a darker picture. One way to 
think of this is to look up in the night sky. 
At first glance, it may seem empty and dark, 
but as you keep star-
ing, your eyes absorb 
light from the stars, 
and they seem to get 
brighter.

APErTUrE
Bokeh, the 
J a p a n e s e 

term for “blur”, is 
the fine art of subject 
isolation. This shal-
low depth of field is 
achieved by using the 
aperture opening of 
the lens. When light 
first travels through 
the glass of the lens, 
it must go through a 
user-adjustable open-
ing before it hits the 
sensor (or for all you 
vintage fans, film). 
This opening before 
the sensor (or film) is 
called the aperture. 
Like all other open-
ings, it can be wide 
or narrow. The size of 
the exact diameter of 
the opening is mea-

sured in f/stops. F/stops range from f/1 to 
f/32.

The lower the number of f/stops, the wid-
er an aperture is, the more light is let in, and 
the shallower the depth of field. The higher 
the number of f/stops, the narrower an aper-
ture is, the less light is let in, and the deeper 
the depth of field.

Think of your trips to the optometrist, 
when they shine the light in your eye. 
They’re looking for a constriction in your 

pupil, which tells whether the brain is prop-
erly sensing the “brightness overload” and 
narrowing the “aperture” of your eye. On 
the other end of the spectrum, widening the 
aperture is like how cats enlarge their pu-
pils in the dark, allowing more light to enter 
at once so it can still see.

ISO
ISO speed is the sensitivity of the 
sensor (or film) to light. The ISO on 

standard SLR cameras can range from 100 
to 32,000. By raising the ISO, the sensor is 
more sensitive to light, resulting in a bright-
er photo. This is equal to making a photo 
artificially brighter in post-processing (Pho-
toshop, GIMP, etc.) without affecting the 
aperture size or shutter speed. The trade-off 
for this is that the more sensitive the sensor 
is, the more “noisy”, or grainier, the photo.

        
  USING A LONG SHUTTEr SPEED WILL GIVE YOU bLUrrY IMAGES AND LIGHT TrAILS.

SO YOU 
WANNA TAKE 

PHOTOS?
EDWArD CAI

SIMPLE TIPS
The age of digital cellphone photography 
and cheap digital cameras has turned every-
one into a photographer. Pro-photographer 
Chase Jarvis says, “The best camera is the 
one that’s with you. Images aren’t about dy-
namic ranges and megapixels. They’re about 
stories and moments.” 

But just because you have a big expensive 
DSLR doesn’t mean you’re a great photogra-
pher. Neither does a small point-and-shoot 
camera automatically make you a bad pho-
tographer. Simply put, good photographers 
find themselves in the right place at the right 
time.

Always be active. You bought your cam-

era, you brought your camera, now use it to 
its full potential. If someone could just take 
a photo of that really cool-looking statue just 
once and have it turn out great, we wouldn’t 
need massive amounts of memory cards on 
the market. Keep taking photos from dif-
ferent vantage points, up in the air, on the 
ground, slightly to the left, slightly to the 
right—anything, really.

Be your own critic. Just because you took 
20 photos of that statue doesn’t mean you 
have to show your friends all 20. Be your 
own critic and choose one. If it’s too hard 
to choose just one, pick your favorite three, 
then narrow it down a couple days later.

Zoom with your feet, because it’s better 
than using the optical zoom, and God forbid 
you use the digital zoom. This forces you to 
move around the subject and hopefully find 
new vantage points.

Treat your camera like a personal visual 
diary. Record whatever you think is mean-
ingful in your life, not what you just had for 
dinner at that really nice restaurant.

The reason why those Facebook photos 
look typical and normal is because they 

were shot in the perspective of the human 
eye. Interesting photos are those shot in the 
perspective of the camera. Fill the frame to 
give more depth in the photo, and to reduce 
eye-distracting clutter.

Try to do some of the legwork in the 
camera settings. If all you have is a point-
and-shoot, there are probably some basic 
“scenes” you can choose from. Turning the 
flash on and off is usually another option. 
Adjust your scenes accordingly, and try 
to leave the flash off. Diffuse light is more 
pleasing to the eye then your puny on-cam-
era flash. However, there are opportunities 
when you want to leave the flash on for the 
rawlook.

MANUAL SETTINGS  
(FOr DSLr/ADVANCED USErS)
The first step towards that direc-

tion would be to dial the camera settings to 
manual. That’s right, you’re actually going 
to have to use your brain when taking pho-
tos. Because no matter how sophisticated 
computers get, they will never understand 
the nuances of human thought and sure as 

NOW THAT YOU’VE bOUGHT Or bOr-

rOWED YOUr CAMErA (FOLLOWING 

THE INFOGrAPHIC FrOM THE MAGA-

ZINE’S LAST ISSUE) YOU WANT TO TAKE 

AWESOME PHOTOS. bUT WHAT EXACT-

LY MAKES A PHOTO “AWESOME”?

USING A WIDEr APErATUrE WILL LET YOU TAKE IN MOrE LIGHT AND  bLUr OUT YOUr bACKGrOUND.

+

M

S

WIDE APErATUrE

Lower f/stop number

More light

Shallow DoF (more blur in 

back/foreground

NArrOW APErATUrE

Higher f/stop number

Less light

Deep DoF (more focus in 

back/foreground)

A

I

102,400 ISO

LET’S SEE YOUr bEST PHOTOS! SHArE THEM 
AT MEDIUMONLINE.CA/MAGAZINE



26 MEDIUM MAGAZINE MEDIUM MAGAZINE 27

Reading is sexy.   In fact, seeing a girl go 
through some quality Rushdie is stimulating 
to me in a way that my doctor and parents 
are starting to get worried about.   Unfortu-
nately, if you don’t know where to look for 
reading material, you can get into trouble; 
every time you turn the page of a good book, 
fifteen boring ones get pumlped out.   So, 
taking upon a mantle of arrogance that’d get 
me punched   in real life, I wrote thise ar-
ticle to help people find that next excellent 
read, and share my love of books.   The scary, 
scary love.

GENErATION  A  
Douglas Coupland

It’s always a hit-or-
miss with Douglas 
Coupland.   He can be 
brilliant (Hey! Nostrada-
mus!) or a sitcom-writ-
er (JPpod), but if you 

want a book where wit and insight spark off 
the pages, go for Generation A.   It’s the near 
future and all the bees in the world have 
vanished—as a conseqeuence commercial 
farming is in dissarray, the world is on the 
slow course to famine, and no one seems to 
care.   But then, six people across the world 
are stung by six solitary bees. Generation A 
is the story of these six people—about their 
coming together, about their lives, and about 
the secret that’s out to get them.

jOHN DIES AT THE END
David Wong

John Dies at the End 
is one of the funniest, 
scariest books to come 
out of the indie pub-
lishing scene, or even 

the horror genre as a whole, in recent 
years.   The novel began as a story on 
the internet forum Pointlesswasteoftime.
com and acquired a cult following before 
being printed by Permuted Press in 2007, 

and Thomas Dunne books in 2009. The novel 
follows the adventures of David and John, 
two pseudo-normal guys in a depressing 
American town.   Also there’s demonic shad-
ows obsessed with penile humour, an inter-
dimensional monster known as Korrok, and 
some of the cleverest deadpan humour since 
Terry Pratchett decided to stop being funny.

THE SEA OF FErTILITY TErATOLOGY 
Yukio Mishima

Mishima’s Sea of Fertility encompasses four 
novels: Spring 
Snow, Runaway 
Horses, The Temple 
of Dawn, and The 
Decay of the Angel.   
It narrates the 
successive rein-
carnations of Ki-
yoyaki Matsug-
ae—an aristocrat 
of 1910’s Japan—
as observed by 
his friend Shigekuni Honda. Kiyoyaki and 
his reincarnations are tortured by their de-
sires in a changing nation, and ruin them-
selves and those around them as they chase 
what they want.   There’s no hope.   No sal-
vation.   Just suffering the slow grind of life 
and what comes after.   It’s bleak and beauti-
ful and will rock your world.

HOUSE OF LEAVES 
Mark Danielewski

If you took The Blair 
Witch Project on VHS 
and taped the film to 
paper, you’d have ru-
ined a perfectly good 
VHS.   You should 
have read House of 
Leaves instead; it’s 
scarier and no 
one will look at 
you funny.   The 

novel’s multiple narratives fold into each 
other a lot, sort of like those Russian dolls 
with the creepy painted eyes, but the main 
story you need to know is that of photogra-
pher William Navidson, his family, and the 
house they just moved into that’s larger by 
two feet on the inside than it is on the out-
side.   As Will investigates the house’s wieird 
proportions, some creepy stuff starts going 
down as physics and logic fall apart inside 
his home.   A dark hallway opens up in a 
room that shouldn’t be there, leading down 
into the earth, and into a labyrinth.   House 
of Leaves takes us into the labyrinth beneath 
the Navidson house, and shows us what 
comes out of it.   Scary stuff indeed.

THE WINDUP GIrL
Paolo bacigalupi

The Windup 
Girl is like Mi-
chelle Rodriguez 
socking you in 
the face with the 
butt of a laser gun: 
innovative, de-
structive, and quite 
arousing.   The novel 
takes us to Thailand 
after global warming, carbon fuels, and 
genetically enchanced plagues have levelled 
natural plant and animal populations.   The 
Thai kingdom is swimming in disease and 
corruption, with thieves and people who 
just don’t care.   The old world is collapsing, 
and nothing but a rebirth is going to save 
humanity.   But, as we learn from the book, 
this rebirth doesn’t come from returning to 
the simple times, it comes from going for-
ward, out of the ashes, and into an uncertain 
future.   Also, the writing itself is just per-
fect.   Read the friggin’ book. 

FIVE EXCELLENT bOOKS
Mr. AMIr AHMED

DO YOU HAVE A bOOK YOU THINK WE 
MISSED Or DISAGrEE WITH US COM-
PLETELY? jOIN THE DISCUSSION AT 
MEDIUMONLINE.CA/MAGAZINE

 

Maybe the two of you will hit it off, or may-
be this person will suck you into a vortex of 
never-ending small talk or hostility. But while 
it’s impossible to control how the other person 
behaves or how they perceive you, there are a 
few ways to make sure you make the best first 
impression possible, depending on the situa-
tion.

POTENTIAL EMPLOYErS
A job interview might be one of the most 
nerve-wracking first encounters that you’ll 
ever have. The pressure of competing for a job, 
the stone-faced interviewers, and the gener-
ally formal tone are enough to make anyone 
sweat. So much depends on what the individ-
ual employer is looking for, but politeness, en-
thusiasm, and confidence are three personality 
traits that suit almost any hiring situation.

Looking the interviewer in the eye goes 
a long way in showing confidence, as does 
speaking clearly and not fidgeting. And when 
employers ask about your qualifications, high-
light the skills that you would bring to the 
job. It may seem like bragging, but employers 
want someone who can present themselves 
confidently.

As well, it’s important to gauge the inter-
viewer’s disposition. Some are strictly inter-
ested in business, but other interviewers are 
fine with slightly more casual conversation or 
joking. Especially if the job involves working 
with the public, it can be beneficial to show 
your potential as a friendly yet professional 
employee.

FrIEND OF A FrIEND
Sometimes your friends choose weird people 
to be friends with. So when someone you 
know invites you to meet their new friend 
or boyfriend/girlfriend, most people are un-
derstandably apprehensive. Just because 
your mutual friend has some quality that 
you both like doesn’t mean that you’re going 
to get along with this new person. And then 
there’s the awkward fact that you’ll probably 
see this person again in the future. And obvi-
ously your friend likes them, so you can’t say 
anything bad about them... and, well, you get 
the picture. It can be tricky.

When in doubt, keep in mind that you do 
automatically have something in common 
with a friend of a friend. You can always 
ask them how they met your mutual friend. 
There is usually some kind of vaguely inter-
esting story behind how friends meet that 
you can go along with. This person may not 
become your new best friend (or maybe they 
will—there’s always that possibility), but the 
two of you will probably work out some kind 
of necessary and unspoken truce to be cordial 
if you’re going to be seeing a lot of each other.

SOMEONE YOU LIKE
It obviously depends on the situation, but my 
best advice when it comes to catching some-
one’s attention is just to keep it simple. Play-
ing hard-to-get or being aggressive works for 
some people, and if you’ve had success with 
your own strategy, that’s great. But in a lot of 
cases, just being friendly and showing inter-

est gets the message across.
That said, being overly forward might be 

unwelcome, and sometimes inappropriate, 
depending on the environment. So start slow. 
Small talk may seem boring, and shouldn’t 
become your permanent method of commu-
nication, but it’s a good way to break the ice. 
Rather than jumping into your life story or 
getting too personal too quickly, it gets the 
two of you talking without scaring the other 
person away.

From there, you can ask the person some 
basic questions about themselves. It shouldn’t 
turn into an interrogation, but many people 
enjoy talking about their own life. So get 
them talking about their job or their friends. 
That way, you’re showing interest, and letting 
the person feel like the two of you have con-
nected.

All you can do is be approachable. And 
even though you still might not land the job, 
get on the good side of your friend’s room-
mate, or get that date, there are always other 
opportunities. It’s up to the other person to 
decide what they think of you, and there are 
ultimately a lot of factors that you can’t con-
trol when making a first impression. Maybe 
the person had a bad day, or has precon-
ceived notions about what they think of you. 
Or maybe they’ll turn out differently than 
you expected and you’ll be the one trying to 
get some distance. But if you ignore the hy-
potheticals and focus on what you do have 
power over, at least you’re giving yourself the 
best shot possible.

PUTTING YOUr bEST 
FOOT FOrWArD

MEETING NEW PEOPLE IS ALWAYS STrESSFUL. EVErY NEW PErSON THAT WE  
ENCOUNTEr COMES WITH POSSIbILITIES AND UNCErTAINTIES. 

COLEEN MUNrO
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OATMEAL, bErrIES, AND ALMONDS
This is a fast and easy choice for break-
fast, but still contains everything you need 
to start your day off right. Instant oatmeal 
works perfectly if you only have three min-
utes in the morning to spare. Make the oat-
meal, add some frozen berries and sliced 
almonds, and you’re good to go.

CLASSIC SCrAMbLED EGGS
Eggs are a great way to start off your morn-
ing. Scrambled eggs are simple but can be 
great to start your day, and can even be done 
in a minute. Crack 2 eggs in a microwave-
safe bowl, add salt and pepper, stir, and pop 
it in the microwave (yes, the microwave). 
Cover and cook for 1 minute and you are set. 
Add some wholegrain toast with a little bit of 
jam and you have a complete breakfast.

FrESH FrUIT SALAD
Cut up your favourite assortment of fruit 
and throw it in a bowl. It’s easy as that, and 
perfect to start your day.

PrOTEIN SHAKE
For all you work-out buffs, this one is for 
you. Add frozen berries, soy milk (it’s 
healthier than regular milk), and your 
protein powder. Blend it up and enjoy. Ex-
tremely easy but it starts your day on the 
right foot.

FrUIT SHAKE
Start with soy milk and add bananas and 
raspberries (or your favourite berry). Blend 
and enjoy. This is high in fibre and potas-
sium, which provides you with a great start 
to your morning as you get on your way.

YOGUrT AND FrUIT
Get low-fat yoghurt (non-fat usually has 
more sugar) and add some bananas and/or 
berries to it. This is simple and fast but pro-
vides everything you need in the morning.

Generally, stay away from pastries and 
the infamous Egg McMuffin from McDon-
ald’s that you crave as you nurse your hang-
over. Also, muffins have empty calories that 
do not serve a purpose in the morning. It’s 
basically eating cake for breakfast. Instead, 
try any of these breakfast ideas and you will 
begin to see a difference in your mornings. 
Enjoy—and good morning!

HAVE YOUr OWN HEALTHY brEAKFAST  
rOUTINE? HEAD ON OVEr TO MEDIUMONLINE.
CA/MAGAZINE AND LET US KNOW!

HEALTHY brEAKFAST OPTIONS
WILLIAM rObErTSON
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